HERE ARE THE FUNCTIONAL POINTS O

i ———

SOCIAL MEDIA




Social Media Differences

Largest Professional Network Largest Social Networking on the Planet Photo- & video-sharing app
+300 min, affluent professionals +2.3 billion, 58% between 25 and 54 +1 billion, 65% between 18 and 34
Network & Job Search Socialise & build a fan base Shared photos and stories based on visual appeal
Join special interest groups, Access to the largest audience of all social Build influence through striking images
use easy search tools, media sites and tools for networking: and video
access the preferred site for sales create a business page
professionals Mostly Female Mostly Female
83% of Online Women 38% of Online Women
75% of Online Men 26% of Online Men
Wide Age Range Youngest Age Range
88% of 18 - 29 59% of 18 - 29
84% of 30 - 49 33% of 30 - 49
72% of 50 - 64 18% of 50 - 64

62% of 65 + 8% of 65 +
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Job Search: Facebook vs LinkedIn
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3 Priciples

B OBUPAETE:

WHO? Target Audience

Bodoumy, 0e sooumsbcs
nompibHa puba

LinkedIn profile

HasxcueKy, Ha siky
K/areamume puba

WHAT? Job opportunities

- Puby, siky xoueme
What you want t0G chiiMmamu

accomplish

% Q(,a Facebook Benefits LinkedIn Benefits
X2

» - Word of Mouth « Professional Networking Site
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b e = Spocial Connections » Most Used By Recruiters
/‘o fl / e , S for (ta(% = Mew Apps for Showcasing » Showcasing Resumes

Resumes » Follow Companies
« More Users on Facebook = Follow Groups

= Recommendation by Friends » Showcase Knowledge

Source: JobVWite



EXPERTS
Let's talk about LinkedIn

Look for employees Look for employers and clients

ANGELA SAVCHENKO MARYNA MALOMUZH (STARUNOVA)

HR generalist/Talent acquisition INTERIOR DESIGNER
LinkedIn LinkedIn



https://www.linkedin.com/in/marina-starunova-90326964/
https://www.linkedin.com/in/angela-savchenko-25969aa2/

LinkedIn

My story of coming
on Linkedin

| started using Linkedln in 2007-2008. | added all my contacts
from my phone - friends, classmates, coworkers... and then
completely forgot about this social media for a long time!

| rediscovered the power of Linkedln in 2016 when have been
worked as an event manager and organised International events
in a specific area. | began using it to cultivate professional
relationships online, conduct market research (to understand
the needs of my audience, industry news, events, and
achievements), and reach out to CEOs of international
companies to invite them to our conferences and exhibitions.

Interestingly, it was mostly HR managers who added me as a
connection on their own. But | have never thought about a job
search through Linkedin.

Now | totally change my mind!




About LinkedIn

Let to know LinkedIn

The world's largest professional networking platform.
LinkedIn has revolutionized the way people connect
and build professional relationships online, and it has
become an essential tool for job seekers, recruiters,
and businesses.




About LinkedIn

Let to know LinkedIn

850+ 65+ f

million million
850+ million LinkedIn 65+ million business
members worldwide decision makers are on

LinkedIn

4 of 5 members drive
business decisions

()

of+

million

57+ million companies
have a page on
LinkedIn

-

200

Countries

200 countries and
territories

+75% of LinkedIn members
are outside the US



LinkedIn is...

e Profile creation and management: Users can create a professional profile that showcases their
skills, experiences, and accomplishments.

e Networking: Users can connect with other professionals in their industry, search for job
opportunities, and join groups to network with like-minded professionals.

e Job searching toois: LinkedIn offers a job search function that allows users to search for job
openings and apply for positions directly on the platform.

e Learning and development: LinkedIn Learning offers a range of courses and tutorials to help
professionals develop their skills and advance their careers.

e B2B enterprises will benefit the most from the platform.
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LinkedIn

Your profile,
your story

Through your profile, you can provide a glimpse into
your background, education, skills, experiences, and
work history; showcase your accomplishments,
projects, and areas of expertise to a vast network of
professionals.

Your Linkedln profile is a powerful tool for personal
branding, showing your unique value, and highlighting
your professional journey.




CREATE a profile
on Linkedin

1.Go to the LinkedIn homepage
(www.linkedin.com) and click
on the "Join now" button.

2.Enter your personal
information, including email
address, and password.

3.Click on the "Agree & Join"
button to accept the LinkedIn
User Agreement and Privacy
Policy.

LinkedIn will guide you through
the process of building your
profile.

ROCK your profile
on LinkedIn

Create your profile
Add your Industry
Show you're open to work

Draft a compelling summary -
"About" section is your "elevator
pitch"
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Featured Content
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@ Detail your work experience - skills,
keywords, reference

Checklist for your profile
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http://www.linkedin.com/

Checklist for your profile

Please provide your full name.

Add a profile picture and cover photo.

Write a Headline.

Create a customized URL.

Specify your country in your profile.

Check what your role is called internationally.
Indicate your preferences in the "Open to" section.
Open up your contact information.

Enable author mode.

Fill in the About section.

Complete the Experience section.

Fill in the Education section.

Fill in the Courses, Licenses & Certifications section.
Fill in the Volunteering section.

Fill in the Skills section.

Fill in the Recommendations section.

Fill in the Languages section.

Add projects to the Projects section.

Add publications to the Publications section.

Fill in the Featured section (latest publications, projects).

LLlo KopucHo-LiKaBo?
LLlo MO)XHa noKpawuTn?

BKaxkiTb iM' Ta npi3BuULLE.

HNopnante doTorpadito Ta 0OKNAONHKY.

HanuwiTtb Headline.

3pobiTb HopMasibHy URL-aapecy.

Bka)KiTb KpaiHy Yy npodini.

[ToauBITLCS, SK HAa3MBAETbLCS Ballla POJib 38 KOPAOHOM.
BkaxkiTb Bawi nobaxkaHHs y po3gini "Open to".
BiakpmnnTe KOHTaKTW.

YBIMKHITb peXX1M aBTOpA.

3anoBHIiTb 6710k About.

3anoBHITb 610K "Experience".

3anoBHiTb 610K "Education”.

3anoBHITb 610K "Courses, Licenses & Certifications”.
3anoBHiTb 610K "Volunteering".

3anoBHiTb 610K "Skills".

3anoBHIiTb 610K "Recommendations".

3anoBHITb 610K "Languages".

HNopanTe NnpoekTn Ao 6.10ky "Projects".

HNopnante nybnikauii oo 610Ky "Publications”.
3anoBHiTb 610K Featured (ocTaHHi nybaikauii, npoeKkTu).




EXPERTS

Let's talk about LinkedIn

Look for employees

ANGELA SAVCHENKO
HR generalist/Talent acquisition

LinkedIn

Why do HR managers use LinkedIn?
How do HR managers use LinkedIn?

What do HR managers want to see in
LinkedIn's profile?

How do HR managers check information
in LinkedIn profiles?

How to find 'keywords' for Linkedln
profiles?


https://www.linkedin.com/in/angela-savchenko-25969aa2/

LinkedIn
Professional job searching

Job Search:
LinkedIn offers advanced search features where you can search for jobs by keywords,

location, industry, and more. You can also set up notifications for new job postings
that match your interests.

Recruiters and Employers:
You can connect with professional networks, join groups, and engage with recruiters

and employers. This provides an opportunity to discover job opportunities that may be
exclusive to Linkedin.

Professional Portfolio:

You can add work samples, and recommendations from colleagues and clients to your
profile, showcasing your professional achievements and skills.




WHAT HAPPENS NEXT WITH LINKEDIN...
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CnoBilleHHsA Npo BakaHCIl 3a 3an1MToM - e

marketing manager o
Campaign Manager

BT Group - London, England, United Kingdom (On-site) 1 a4, Tomy - 15 kaHaMaaTie

30+ HOBMX BaKaHCIK BignosigaTe Nnapamerpam e London.

MoBHWWA poboYnii NeHb

@ Assistant Digital Brand Manager =
- Reckitt - Slough (3miwaHuit popmaTt poboTu)

-—
. MNoxapn 10 001 npauiBHKKIB - TenekomyHikauil
12 BUNYCKHWUKIB HABManbHOro 3aknany
Oq
Aa

1 KOHTaKT - 1 BUNYCKHWKIE HaB4YabHOro 3aknany

Brand Manager, Sports - 6 month FTC o OWBUTUCS CBOI NO3KLLI0 NOPIBHAHO 3 15 KaHanaaTamu. Cnpo6yeaTu Premium 6€3KOLITOBHO
Pl'ime VidEU & Amazon StUdiOE ) LOI"]dDI"I AI"EB, UI"liIEd EE HagMYKkK: Campaign Design' Campaigns Ta We 8
Kingdom
P 4 ™
@ MpoBoaMTLCA aKTMBHMIA Habip nepcoHany MopaTtu 3asaBKy £ \\ 36epertu j
Marketing Manager
e Propel - London (3Miwaxuii dopmaTt poboTtu) Mpo uo BakaHcio
@ [NpoBOgMTRCA aKTMBHWMKA Habip nepcoHany Job Req ID:
m MpocTe NnofaHHA 3aABKM 12713

] | i Posting Date:
Community/Social Media Manager osting Date

i M&C Saatchi Group - London (3miwanwnii popmart poboTu) 14-Mar-2023



LinkedIn.

Networking

It enables you to connect with colleagues,
mentors, industry leaders, like-minded people,
recruiters, and potential employers.
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Send out connection requests

Accept incoming requests
Don’'t be afraid of rejection

Continue sending new reauests
and keep going to your goal

Enjoy!



LinkedIn's search

Networking -
how to start?

e Find companies working in your field in a
new country - add Team Leads, Product
Managers, Project Managers, CEO, etc;

e Join LinkedIn groups related to your
industry; engage with people and interact
with content to establish yourself as an
expert in your field;

e Reach out to recruiters or hiring managers
to express your interest in job vacancies or
seek advice.




Using LinkedIn day-to-day...

To achieve the best results, it is important to have high social
activity. Your activity affects your SSI (Social Selling Index).

1.Every day, add 10 recruiters, Team Leads, Product Managers,
Project Managers, CEO from the region where you plan to seek
employment or companies that interest you.

2.Cold outreach and warm introduction. Be sure to click "Add a
Note" and write a personalized message. Prepare the text in
advance (ChatGPT will help you).

3.Make social contributions - be valuable for the community, show
your expertise, and help others with advice, information, or
support.

4.Be active. Comment on posts, like publications. Publishing your
own posts is even better than reposting. Tag people, say thankful,
and remind them about yourself after events, connections, etc.

5.Follow top experts in your industry. Observe what they are
learning, what publications they write, what courses they take, and
what certificates they add.

6.Take the best practices and periodically update/enhance your
profile every 3-4 months. Add keywords and skills, and experience.
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Nadira Artyk (ICF PCC) - 07:26
Happy birthday, Halyna.

Halyna Skvortsova - 07:27

Oakyto, Nadira v

Nadira Artyk (ICF PCC) . 07:33

It's my pleasure, Halyna.

By the way, we have a newsletter for women rising
leaders who want to build a strong personal brand and
grow their visibility, influence and thought leadership,
to help them advance in their careers or grow own
business.

We'd be happy to add you to our exclusive community
of 3,500+ female change-makers, if you are
interested. Just share your email address.



EXPERTS
Let's talk about LinkedIn

Look for employers and clients

Share your story of finding job opportunities through
LinkedIn

What would you recommend to job seekers?

MARYNA MALOMUZH (STARUNOVA)
INTERIOR DESIGNER
LinkedIn



https://www.linkedin.com/in/marina-starunova-90326964/

It’s all about
CONTENT

CONTENT ABOUT YOU

A road-map for content you can make

to be interesting for others and

developing your personal brand
building networking opportunities
working with a dream client

CONTENT FOR YOU
Set up useful content for your feed

News of industries &
companies you interested in
Vacancies

Educations, trainings
Inspiring persons

Clients to research they needs



21 SUPER QUICK TIPS
to get you (re)started on Linkedin today...

1. DM someone you used to work with and say, "hey".

2. Comment with a gif (save the gif onto your desktop from
giphy.com using Safari).

3. Like and comment on the posts of five people you want to
see more of in your feed.

4. Book a day to spend out of your business (you can thank me
later, and it'll make a great post).

5. Share all the ways you have won clients in the past.

6. Recommend your top three business books.

7. Share a selfie and three things about yourself that people
probably don't know.

8. Listen to a podcast episode and then post about what
resonated most with you.

9. Think of a business book, blog, video or podcast that you
recently enjoyed and send that person a thank you note on
LinkedIn.

10. Hit reply on a newsletter you love to tell the author and
then send them a connection request with a note.

11. Send me a connection request.

12. Save a few posts that inspire you (click the three dots top
right on the post), and/or check out your past saved posts if you
have some (‘My Items' on the left column on the Feed page).

13. List down a few things that you think make a post 'savable’'.
14. Go for a walk.

15. Set a timer for 20 minutes and spruce up your profile.

16. Draw a flow diagram of how you think prospects can first
find out about you and what connection you will have with them
and the action you want them to take after that.

17. Say "hey" to five friends.

18. Start a Smile File or take five to reflect on yours.

19. Choose the method or tool you'll use to capture all your
post ideas from now on.

20. Choose a LinkedIn role model.
21. Choose a dream client.

SOPHIE CROSS
LinkedIn



https://www.linkedin.com/in/sophcross/
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https://www.linkedin.com/in/amy-nolan-a4a335112?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAABwrXpoBB-IsJSsLZUc7TAeUHOGWFChm_go&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BoUuvfwkzT9KHo0qfZwJwjg%3D%3D
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Connect to Opportunity

Mmu 3ibpanu Kinbka pecypcis, w00 oonoMorTi 3 nowykoMm pobotu ocobam 3 YKpaiHi Ta bikeHUAM, AKi Hew,opaBHO
obnawTyBanMce B iHLUMX YAacTUHaX CBITY.

LLykaeTe poboTy nicnsa noYaTKy BiMHW YW KOHMNIKTY? O3HaloMTeCk i3 LMMKW pecypcamn Ons nowyky pobotu.

@) Linkedin



YeK-nucT: AK otpopMHUTH CBiK npodine y Linkedin, wob BiH npauloBaB Ha Bac

Llei yek-nucT 3ibpaHuin ekcneptamin TheWays (AHgpiem 3anicouskum, Cepriem Kyapawosum, AHHoto MiziHow, Onekciem OpoeeuskumM, Apocnasom BopyTowo, Kupunom
Pekeubkum). ¥ TheWays My gonomaraeMo NoasM 0oNaTW BUKNIWKKW Y Kap'epi, BizHeci 4m XUTTI 3a gonoMorow noaei, ski Bxe npoxogunn Lei wnax.

TheWays on Notion






